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AI is one of most influential advisers in the UK, directing £47bn of assets
1. An estimated 382,000 unadvised UK adults are acting on financial guidance from AI tools, holding around £47.4bn between them
1. Research found 24% of GB adults have asked an AI tool about their personal finances in the past two years
1. Almost a third (29%) would use a free, government-backed AI guidance service
AI tools are shaping financial decisions over an estimated £47.4bn of UK savings and investments, which would make it one of the five most influential adviser firms in the country, according to the second instalment of the 2026 Advice Gap study from the lang cat, sponsored by Saturn.
The estimate covers 382,000 unadvised adults who have asked an AI tool about an area a financial planner would usually handle and then acted on the answer. For market context, the estimated £47.4bn being guided on by AI sits behind the £69bn managed by Evelyn Partners, and ahead of the £40bn advised on by True Potential.
Of the consumers surveyed by YouGov for The Advice Gap, 24% have asked AI about their personal finances in the past two years and, of those, 13% do so several times a year or more. Among those users, 31% asked about investments, 18% about investing for retirement and 16% about pensions more generally.
This comes after Saturn’s recent report into the effectiveness of the most popular LLMs found AI models such as ChatGPT, Claude, Copilot, Grok and Gemini give wrong answers to financial inquiries on average 57% of the time. 
The FCA on Monday said it was asking AI providers to add disclaimers to the financial information advice outputs they produce.
Usage changes with income and age
Use of AI for financial questions over the past two years falls steadily with age, from 35% of 18 to 24 year olds down to 12% of the over 55s. Younger users are also the most willing to act without a second opinion: 22% of 18 to 24 year olds have acted on an AI answer without checking it anywhere else. That compares to 13% of all users and 4% of over 55s. 
Income has a big impact too: people in households earning more than £70,000 are more than twice as likely to have used AI for a financial question as those in households under £25,000. Plus, the households most likely to be asking an AI tool about their pension are the households advice firms already serve.
Amal Jolly, CEO of Saturn, sponsors of The Advice Gap in 2026, said: “It’s easier than ever for people to access what they think is financial advice through mainstream AI models. But our separate research showed how poorly LLMs perform in financial advice tasks, and £47.4bn is a lot of money subject to inconsistent help that’s wrong more than half the time. The effect this will have on the advice market and consumer outcomes is unknown, but more needs to be done to protect people. 
“The opportunity for advice firms in this uncertainty is to meet the demand with professional, regulated advice, rather than leave it to an unregulated, general-purpose chatbot.”
Mark Polson, CEO of the lang cat, said: “Nobody expected one of the most influential financial advisers in the UK would be built by a few non-financial services companies with no regulated permissions that weren’t trying to disrupt this market. But that’s where we are. 
“AI is an incomprehensibly impactful wildcard in financial advice. And that’s because we just don’t know the effect it will have over the next 5 to 10 years. What we do know for certain is how much people value their financial adviser and the peace of mind their financial planning gives them.”
A free-to-use AI tool
The Mills Review, published in July, recommended launching a free Government- and publicly-backed AI guidance service. The FCA on Monday said this was not going to happen. 
Almost a third (29%) of consumers surveyed by YouGov say they would be likely to use such a service, while more than half (58%) would be unlikely to use a free government-funded AI financial guidance service. Among those who would not use it, 64% say they would not trust it to be impartial or accurate. However, only 2% say they would rather use a service such a mainstream AI like ChatGPT or Gemini.
Support is strongest among people who have paid for advice over the past two years, at 41%, against 23% of those who say they do not need advice at all. It sits at 39% among 25 to 34 year olds, falls to 22% among older consumers, and reaches 40% in the top household income group (over £70,000). Men are more receptive than women, by 33% to 25%.
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NOTES TO EDITORS
About the research
The Advice Gap 2026 is the lang cat’s annual study of the supply and demand sides of financial advice, first published by Citizens Advice in 2015 and taken over by the lang cat in 2019. Consumer research was commissioned by the lang cat and carried out by YouGov plc, with 2,088 adults taking part in an online survey between 24 and 27 July 2026. The figures have been weighted and are representative of all GB adults (aged 18+).
Sizing methodology
The first paper in the series sized the Affluent Advice Gap at 8.6 million UK adults aged 35 to 70 who hold £20,000 or more in investible assets but do not pay for advice, holding £1.61 trillion between them.
The £47.4bn estimate applies the AI findings to that pool of people, plus a further 3 million people who were removed from the ‘Affluent Advice Gap’ because they were deemed to be ‘D2C die-hards’. The FCA’s most recent Financial Lives data was used alongside the research with YouGov to calculate, by age segmentation, those who do not take regulated advice, use AI to help them with their investment decisions and then act on that information.
About the lang cat
The lang cat is Leith’s leading specialist financial services consultancy and PR agency. The lang cat works with financial advisers and providers, helping them develop new propositions, turn marketing strategy into action and articulate their services in such a way that people without financial services degrees have a hope of understanding them. It aims to make the industry a little bit less corporate and stuffy and a little bit more human.
About Saturn
Saturn provides AI-driven operating systems and technology to more than 750 financial advice businesses and believes in the power of human advisers to transform the lives of ordinary people. Its mission, using technology, AI and compliance expertise, is to close the advice gap by making human-delivered financial advice radically more affordable and accessible than it is today.
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